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$11.2 BILLION FOR
WISCONSIN
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ECONOMIC GROWTH FROM 2012-2023
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00 JOBS
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U.S. Bureau of Economic Analysis

7% -Wholesale 4% - Other

3% - Transportation &

warehousin
J — 37% - Arts, recreation,

accommodation &
food services

30% - Retail trade

1% - Business &
\/ professional services
1% - Construction

2% - Health, education, 59 - Government
& social assistance

10% - Manufacturing
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Outdoor recreation contributes to economic success in many ways.
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State Outdoor Business Alllance Network




THE OUTDOORS
IS ALWAYSATOP
REASON

FOR VISITING
WISCONSIN.

Longwoods International (2016, 2017, 2018, 2019, 2020, 2021)




OUTDOOR RECREATION
IS ATTRACTION

Counties with outdoor recreation
amenities, especially rural
counties, draw:

® Visitors & residents
® Higher incomes
® Faster earnings growth

*Headwaters Economics, (2019).




High recreation-concentration counties, 2025 edition
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High recreation concentration Other
Bl Metropolitan ~_ Metropolitan
B Nonmetropolitan ‘Nonmetropolitan

Note: High recreation-concentration counties are determined using a weighted index of the share of both
earnings and of jobs in arts, entertainment, and recreation; accommodation and food services; real estate
and rental and leasing; and the percentage of vacant housing units for seasonal, recreational, or
occasional use. Metropolitan and nonmetropolitan areas are based on the U.S. Office of Management and
Budget 2023 delineation of core based statistical areas.

Source: USDA, Economic Research Service using data from the U.S. Department of Commerce, Bureau

of Economic Analysis, Regional Economic Accounts (3-year average of 2019, 2021, and 2022) and the SC' N

U.S. Department of Commerce, Bureau of the Census, 2018-22 5-year American Community Survey W| ' N
and 2020 Decennial Census. — DEPARTMENT OF TOURISM —

USDA County Typology Codes



“Healthcare professionals have some of the most
unpredictable schedules, so having convenient
access to the amenities they love Is an important
consideration when deciding upon a position. Just
out the back door, our hospital trails have been
critical to our success In attracting excellent
clinicians, and, more importantly, helped build an
active and healthy lifestyle for the community here
in Hayward.”

- Luke Beirl, CEO, Hayward Area Memorial Hospital (Hayward)




NATIONAL POWERROUSE
IN OUTDOOR REC
MANUFACTURING

8
- Dozens of top outdoor brands ,
have locations in Wisconsin A
- Supporting both rural and urban :
communities
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Gear manufacturer Graphic artists created Local restaurant provided Main street retailer
designed and built the tourism ad that inspired sustenance and an ice cream fitted and sold the
equipment. the family outing. cone on the way home. equipment.

The dollar
grows when
residents and
VISItOrs
recreate In
Wisconsin.

Software engineers Trail organization Local farmer and

developed a mapping app to designed, built, and maintains grocery store supplied W‘SC'NS’N
guide the family’s adventure. the recreation area. snacks to fuel the outing. — OFFICE OF OUTDOOR RECREATION —




TIME SPENT OUTSIDE
MAKES US HEALTHIER

®Boosts Immune system
®Lowers blood pressure

®Reduces stress & Improves
mood and sleep quality

®Increases ability to focus

®Accelerates recovery from
Injury or i1liness




MEASURING IMPACTS




ACTIVITIES BRING IN
BILLIONS TO WISCONSIN

- ATV/UTV riders spend $4.2
billion

- Hunters spend $2.6 billion

- Anglers and wildlife watchers
spend $1.5 billion each

- Bicyclists spend $1.4 billion on
bicycle expenses

Lee, D. Economic Impact of ATV/UTV Industry and Riders in Wisconsin, (2024).
Southwick Associates, Economic Impacts of Hunting and Target Shooting, (2021).
American Sportfishing Association

U.S. Fish & Wildlife Service, (2011).

Davis et al, Economic Impact of Bicycling in Wisconsin, (2019).




OUTDOOREVENTS SPUR
ECONOMIC ACTIVITY

® The American Birkebeiner
. draws 40,000 people

. $4 million in economic impact

® Tour of America’s Dairyland

. draws nearly 100,000 fans

. $2.4 million in economic impact

Data from American Birkebeiner Ski Foundation.

Davis et al, Economic Impact of Bicycling in Wisconsin, (2019).



L OCAL IMPACTS




DIY GUIDE FOR
tCONOMIC IMPACT

®Used to help community leaders
conduct economic impact
analysis on thelr own

*DIY Economic Impact Program

Annual program provides coaching
and support

A special publication by the

wvscwsm
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A Do-It-Yourself Guide:

CONDUCTING VISITORAND
RECREATIONAL USER RESEARCH
TO TELL AN ECONOMIC STORY




DODGE COUNTY

Visitors to Dodge County
Parks and Horicon Marsh
Education & Visitor
Center generate over

$8 millionin
economic activity.




LAFAYETTE COUNTY

The Cheese Country
Trails generate more

than $7.2 million in

economic impact for
| afayette County.
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WINMAN TRAILS a

TR

WinMan Trails generates & 4?
over $4.3 millionin %3
economic impact for
the area’s economy.
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BUILDING OUTDOOR
ECONOMIES






GOALS & INITIATIVES UTILIZE OUTDOOR REC

GOAL 1: Attract skilled workers and talented
individuals

- Initiative: Rebrand the Wausau region as an outdoor
recreation mecca

GOAL 2: Nurture, Grow, and Attract Technology-
Enabled Companies

- Initiative: Invest in marketing efforts focused on five
target industries including tourism & outdoor
recreation.

GOAL 3: Develop Quality Places and Amenities to
Attract the Best and Brightest




NINE MILE COUNTY
FOREST & REC AREA

Out-of-townvisitorsto .
Nine Mile Forest generate °

$3.25 million in
economic activity for .
Marathon County.
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8-COUNTY OUTDOOR

RECREATION PLAN

*Reglonal effort to build an
Inclusive outdoor recreation
destination.

. Buffalo, Chippewa, Clark, Dunn, Eau
Claire, Jackson, Pepin,
Tremplealeau counties

. Urban and rural stakeholders
. Economic development strategies

1




EAU CLAIRE

Fau Claire trails
generate over

$4.12 million for the

area’'s economy.

. Over half of trail users visit
restaurants and coffee
Shops




“We see customers stopping into our
retail store every day from the
nearby trail. The trails are a vital
part of the culture of our downtown.
They’'re not only great for the people
using them, but even just seeing trail
users- It all has a recreational
‘relaxation’ effect on our shoppers
that helps create economic Impact
in a way many don’t often consider.”

- Nick Meyer, Owner, Volume One, The Local
Store, Eau Claire E-Bike and E-Scooter Rental,
and co-owner of The Oxbow Hotel (Eau Claire)
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CONNECTING THEDOTS

Places Businesses

Economic
Impact




THE OUTDOOR ECONOMY

Infrastructure + Business +
Amenities Commerce

Allied Businesses
+ EXperiences

Participation +
Community




TOOLS & RESOURCES FOR YOU

Sign up for the Wisconsin Outside newsletter:
outdoorrecreation.wi.gov

Q \X/ISCONSIN.GOV Agency Directory s
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Do-It-Yourself Economic Impact Program

Find that competitive edge in the
Wisconsin job market with our Live «

+ Work Where you Play: Outside in "
Wisconsin tool.

Register today! Our popular program is back, and everyone is invited to attend two workshops on March 25
and April 8 to learn how to calculate economic impact using our do-it-yourself guide. Following the
workshops, apply to be one of six teams that will continue with one-on-one coaching to create a short
economic impact report. Learn more.

— e ‘ : AR, SURRE LY S —
2025-2030 Strategic Plan The Office is on Linkedin Business Directory

The Office is now on LinkedIn! Follow the page
for news, tips, funding notices, networking

nnnoartnnifiee  Wisrnnegin niitdnor rer inhe and

We're growing the Outdoor Business Directory.

Add or search for Wisconsin outdoor
mantifachiirere nulidece arnanizatinne anenciec

WISCENSIN

— OFFICE OF OUTDOOR RECREATION—

Learn how the Office is supporting Wisconsin's
$11.2 billion outdoor industry. Take a look at

the refreched miccinn statement imnerativec
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BUSINESS DIRECTORY

Q \X/ISCQ\!SIN GO\/ Agency Directory  Onlfine Services

WISCONS|N

— OFFICE OF OUTDOOR RECREATION —

BusIness
“ detail:

ABOUT US RESOURCES TOOLS ENGAGE NEWSROOM NEWSLETTER SIGN-UP

Office of Outdoor Recreation > Outdoor Business Directory Full service bicycle retail and repair shop and coffee shop.

Outdoor Business Directory

234 Broad Street Email:

The Office of Outdoor Recreation Outdoor Business Directory exists to connect outdoor recreation-related businesses, manufacturers, organizations, | ake Geneva. Wisconsin 53147 ridebikes@ava r'|tE'].-’E|'E["3f'E LCOMm
agencies and entities that make up the outdoor recreation industry in Wisconsin. - - Phone: 262-203-5141

Please help us grow the Qutdoor Business Directory! Search the directory below and review your listing. Submit a request to add your business or
organization or to update information in the listing. Your business must be based in Wisconsin and be directly related to the outdoor industry or have
programs/initiatives in the outdoor field. Please allow one week for review and approval of requests.

Search

Search Businesses;

Business Category: Recreation:

Select All Select All

Business/Organization More
Name City County Category Recreation Category Information

1000 Islands Kaukauna Qutagamie Conservation, Other Fishing, Hiking and Backpacking, Other l

Environmental Center

WISCENSIN

— OFFICE OF OUTDOOR RECREATION —



RESEARCH LIBRARY & RESOURCE BY TOPIC
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Office of Outdoor Recreation > Research Library : > i w ‘SC'NS ,N

Research Library — OFFICE OF OUTDOOR RECREATION —
The Office of Outdoor Recreation Research Library provides links to reports and research that detail the benefits and trends of outdoor recreation both = : ABOUT US RESOURCES TOOLS ENGAGE NEWSROOM NEWSLETTER SIGN-UP
nationally and for Wisconsin communities.
- i ; = 5
If you are seeking research for a specific topic not found below, please contact us by completing a research request. We are happy to reach out to our 5 " e : > 3, ;

network of partners and to assist you the best we can.

- e~ -r- - v >

QOutdoor Recreation in Wisconsin

Economic Impact of Wisconsin’s Qutdoor Economy, 2020
The first comprehensive report on the economic impact of Wisconsin’s outdoor recreation industry detailing the critical contributions of the $7.8 billion
industry.

About the Office of Outdoor Recreation ¥ New Webinar

.
Uniting Wisconsin's diverse outdoor industry stakeholders and providing support and resources to position == | earn how to leverage the
Wisconsin as a top outdoor recreation destination and grow the industry to ensure the economic health and ' outdoors in your workforce
overall well-being of the state and its residents. Learn More. attaction strategy. Register Now.

State Comprehensive Outdoor Recreation Plan, 2019
The Wisconsin Statewide Comprehensive Outdoor Recreation Plans (SCORP) evaluates outdoor recreation supply, demand, trends, and issues every five

e Third, please che

years.

[ Economic Impact of the Ice Age Trail, 20207 el = - | = ] ol ] P o
The Ice Age Trail Alliance (IATA) in Dacss £ e esearch Center (FERC) at the University Yisconsin-Whitewater analyzed - =<
and quantiicd eSS Business Directory ‘ Research Library p WiBike Community Toolkit

k n r ien 1V

Ztlisti“:::tj: [:re[ = Ce_S:n' Qfe Zlm Szijfy. The spending of CAMBA - A comprehensive directory of the businesses ™ Reports and research related to the benefits and Check out this new resource to help your

ith a total impact d . 3 " = and organizations of Wisconsin's outdoor trends of outdoor recreation. View the Library. community utilize, promote, or improve bicycle

’ St — | recreation industry. Search the Directory infrastructure. Follow "The Path to Developing
D or Add your Organization. New Trails” with the new WiBike Community
of bicycling tovy w-LS.S'NSIN e ~egq S ,'u g Toolkit. Learn more.
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Uniting an Industry Let's Connect
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TRAVEL WISCONSIN gl
RESOURCES

- Tourism Development Specialists

- Grant programs
- Joint Effort Marketing
- Ready, Set, Go!
- TravelWisconsin.com listings

- Marketing and PR Co-op Program
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OutdoorRecreation.WI.gov



Outdoor Recreation and Economic Development

Nicki Anderson: Marshfield Parks and Recreation

4 Marshfield and North Wood County




Find the “gems” of your area and
maximize its potentiall
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Overcoming geographical obstacles
Recognizing a market demand

Thinking outside the box
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* What are the recreational needs of your area?
» What is being underutilized? :
* How can we help the community be outdoor i
all seasons?
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s* Does it benefit tourism, economic
development and quality of life?

#7 "

JOAH CONVILLE

WINTER SCENE, "




'Stens to Success
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If you build it, they will come (plus stay and play!)
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